
QR codes have become a powerful tool in
modern marketing strategies, offering
businesses a way to connect with their
audience and enhance customer
engagement. 

To help you maximise the potential of QR
codes, here are some best practices and five
top tips for using them effectively.

Best Practices for
Leveraging QR Codes in
Business Marketing



02

01 Understand Your Audience:
Before implementing QR codes, identify your target audience and their preferences.
Know what types of content and offers resonate with them to create QR code
campaigns that align with their interests.

Offer Value:
Provide customers with something valuable in return for scanning your QR
code, such as discounts, exclusive content, or helpful information. This
incentivises them to engage with your code.

03 Mobile Optimisation:
Ensure that the landing page or content linked to the QR code is mobile-friendly. Most
users will access QR codes using their smartphones, so the experience should be
seamless.

Best QR Code
Practices:

04 Clear Call to Action (CTA):
Accompany the QR code with a clear and concise CTA, instructing users on what to
expect and what action to take. For example, "Scan to Get 10% Off Your Next Purchase."

05 Test and Track:
Continuously monitor the performance of your QR code campaigns using analytics tools.
A/B testing can help you refine your approach and understand what resonates best with
your audience.
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01 Enhance Product Packaging:
Place QR codes on product packaging to provide customers with easy access to
product information, reviews, and how-to-use guides. This can improve their overall
experience and boost sales.

Restaurant Menus and Flyers:
In the food and beverage industry, use QR codes on menus and promotional
flyers to link customers to online menus, reviews, and even mobile ordering
systems. This offers convenience and encourages repeat visits.

03 Event Marketing:
For events and conferences, QR codes on promotional materials can streamline
registration processes, provide event schedules, and grant access to exclusive content or
networking opportunities.

Five Top QR Code
Tips & Uses:

04 Direct Mail Campaigns:
Incorporate QR codes into direct mail campaigns to bridge the gap between physical and
digital marketing. These codes can link recipients to personalised offers or interactive
experiences online.

05 Loyalty Programs:
Implement QR codes as part of your loyalty program. Customers can scan the code at
each purchase to earn rewards or points, fostering customer loyalty and repeat business.
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01 Lead Generation:
QR codes can be used on business cards, brochures, or promotional materials to
collect leads at events or trade shows. Link the code to a sign-up form, allowing
potential clients to express interest.

Product Demonstrations:
Embed QR codes in product manuals or packaging that lead to video
demonstrations or step-by-step guides on how to use the product
effectively.

03 Feedback and Surveys:
Encourage customers to provide feedback by scanning a QR code on a receipt or post-
purchase email. This valuable input can help you improve your products or services.

Self-Applications for
QR Codes in
Business Marketing:

04 Appointment Scheduling:
For service-based businesses, QR codes on marketing materials can link directly to an
appointment scheduling system, making it convenient for customers to book
appointments.

05 Social Media Engagement:
Place QR codes on business cards or storefronts that link to your social media profiles,
encouraging customers to connect with your brand on various platforms.



Incorporating these best
practices and tips into your QR

code marketing strategy can help
you maximise the benefits of QR
codes for your business, increase
audience engagement, and foster

growth in your customer base
and revenue.



What a few of our clients say
about us...

WWW.LEADINGMOTION.CO.UK

"The design team were patient and extremely
knowledgeable, really great at helping us understand the
design process, they implemented our requests very quickly
and talked us through any improvements which could be
made to enhance our website for SEO." 
 
David: Sola Systems Group 

"We have been over the moon with the support and drive
from Leading Motion. They have given PIE Performance the
tools to help grow and direct customers to our brand. 
 
Christopher: PIE Performance 

"What a star. Put our new website together, fuss-free, great
ideas and in the process of sorting SEO, etc., great work on
our social media posts, too. Highly recommend" 
 
Simon: CEO at Colbea 
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